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might ask. Such seems to be the stance of North Americg,n»efﬁéfﬂfalg. If
indeed so, the victims® fate is frequently kept.from.sie light of public
knowledge. . e
And the facts of the case’s oug ome’f{Thc 46-year-old deceased
woman’s formerly active, a/hz_r;,brhm was removed and dissected six weeks
later by a Brigham and W&men’s City of Boston Hospital medical student
reportedly so mevéd by her terse toe'tag’s account of the victim’s heartless
fate [ha.pln;(miuféssed to Moment a temporary inability to physically wield THEN TAP-DANCING WITH A LITTLE IC
‘power saw of his assigned task, ;

RESPONSE, AND DID LOVE THEIR LITTLE
s ) L
, — HOMUNCULAR ICONS — BUT WHY, WITHIN LIKE 16 MONTHS
ALPHABETICAL TALLY OF SEPARATISTEUR / ANTLO.N.AN OR S SALES QUARTERS, THE TUMESCENT DEMAND CURVE FOR

: SONAN “VIDEOPHONY’ SUDDENLY COLLAPSED LIKE A KICKED TENT

: GROUPS WHOSE OPPOSITION . ' SO THAT, BY THE s

- : ) YEAR OF THE D
TO INTERDEPENDENCE / RECONFIGURATION IS . UNDERGARMENT. FE 109/Ecr;§lili ADULT
DESIGNATED BY R.C.M.P, AND U.5.0.US. AS TELEPHONE COMMUNI ; = PRIVATE

CATIONS UTILIZED ANY VIDEO. -

FIBER DATA-TRANSFERS OR COINCIDENT PRODUgl(?s %E

'SERVICES, THE AVERAGE U.S, PHONE-USER DECIDING THAT

" SHE ACTUALLY PREFERRED THE RETROGRADE OLD LOW.

TECH BELL-ERA VOICE-ONLY TELEPHONIC INTERFACE AFTER
- ALL, A PREFERENTIAL ABOUT-FACE THAT COST A GOOD

TERRORIST / EXTORTIONIST IN CHARACTER

(Q=Québecais, E=Environmental, S=Separatist, V=Violent,
VV=Extremely Violent)

— Les Assassins des Fauteuils Rollents (Q, S, VV)
— Le Bloc Québecois {Q, 8, E)
~— Calgarian Pro-Canadian Phalanx (E, V)
- ~ Les Fils de Montcalm (Q,E)
— Les Fils de Papineau (Q,S, V)
— Le Front de la Libération de la Québec (Q, S, VV) _ _ :
— Le Parti Québecois (Q, S, E) _ ) EMPLOYEES® RETIREMENT SYSTEM’S FREDDIE-MAC FUND. A

WHY ~—THOUGH IN THE EARLY DAYS OF INTERLACE’S -
INTERNETTED TELEPUTERS THAT OPERATED OFF LARGELY
THE SAME FIBER-DIGITAL GRID AS THE PHONE COMPANIES
THE ADVENT OF VIDEO-TELEPHONING (A.K.A. *VIDEOPHONY'
ENJOYED AN INTERVAL OF HUGE CONSUMER POPULARITY-
CALLERS THRILLED AT THE IDEA OF PHONE-INTERFACING
BOTH AURALLY AND FACIALLY (THE LITTLE FIRST-
GENERATION PHONE-VIDEO CAMERAS BEING TOO CRUDE
AND NARROW-APERTURED FOR ANYTHING MUCH MORE
THAN FACIAL CLOSE-UPS) ON FIRST-GENERATION TELEPUTERS
THAT AT THAT TIME WERE LITTLE MORE THAN HIGH-TECH -

TV SETS, THOUGH OF COURSE THEY HAD THAT LITTLE -

‘INTELLIGENT-AGENT’ HOMUNCULAR ICON THAT WOULD

The answer, in a kind of trivalent nutshell, is: (1) emotional stress, (2) physi-
“vanity, (3) a certain queer kind of self—obliteraﬁng logic in the micro-
geonomics of consumer high-tech, ' : :
i (1) It turned out that there was something terribly stressful about vj
ge}e_phorfe interfaces that hadn’t been stressful at all Zbout vcic:i‘zﬂ; :;stl;j-l
faces 'deeopl‘mx.:e consumers seemed suddenly to realize that they’d been
.S_ul.)}ec.t to an insidious but wholly marvelous delusion about conventional
ymce-only telep-hony. They’d never noticed it before, the delusion — it’s like
it was so emotionally complex that it could be countenanced only in the
wontext of its loss. Good old traditiona| aizdio-only phone ¢

!

OIlversations



allowed you to presume that the person on the other end was paying com-
plete artention to you while also permitting you not to have to pay anything
even close .to complete attention to her. A tradidional aural-only -
conversation — utilizing a hand-held phone whose earpiece contained only

6 little pinholes but whose mouthpiece (rather significandy, ir later seemed)’
contained (62) or 36 lirtle pinholes —let you enter a kind of highway-
hypnotic semi-attentive fugue: while conversing, you could look around the
room, doodle, fine-groom, peel tiny bits of dead skin away from your.:
caticles, compose phone-pad: haiku, stir things on the stove; you could even

_carry on a whole separate additional sign-language—and—exaggerated—facial—

expression type of conversation with people right there in the room with -
you, all while seeming to be right there attending closely to the voice on the
phone. And yet — and this was the retrospectively marvelous part ——even_
as you were dividing your attention between the phone call and all sorts of
other idle little fuguelike activities, you were somehow never haunted by the.
suspicion that the person on the other end’s attention might be similarly:
divided. During a traditional call, e.g., as you let’s say performed a close 55
tactile blemish-scan of your chin, you were in no way oppressed by the 7

| E?:I pa:jmer’s attention while you yourself got to fugue-doodle and make

 lirtle genital-adjustments was deluded and insupportable and that vou were

“acteally commanding not one .bit more attention than you Weré ayi
here. The whole attenticn business was monstroust eallons

e, The ’ y stressful, video callers
:‘ {2} And Fhe videophonic stress was even worse if you were at all vain. Le
Lf.yo%l WOII_.'le_d at all about how you looked. As in to other people. Whlch :‘aii
ktf:iﬁimg- aside who doesn’t. Good old aural telephone calls could be fielded
without make};p, toupee, surgical prostheses, erc. Even without clothes, if
I:_hfat sort of thing rattled your saber. But for the image-conscious, there v:ras
of course mo su.ch answer-as-you-are informality about vj.sual-:video tele-
phone calls, which consumers began to see. were less like having the good

L ]:S; the re# coffin-nail for videophony involved the way callers’ faces
ooked. on their TP screen, during calls. Not their callers® faces, but their
oW, whex:,t they saw them on video. It was a three-button affair ;fter all, to
the TP s canridge-card’s Video-Record option to record botin pulses 1,11 a
o-way visual call and play the.call back and see how your face had actu-
ally looked to the cther person during the call. This sort of applearance—
check: Was 0o more resistible than a mirror. Bur the experience proved al-
ost universally horrifying. Peaple were horrified at how their own faces
a(m:g;aréfi on a "I'P screen. It wasn’t just ‘Anchorman’s Bloat,” that well-
kgnwn Impression (if extra weight that video inflicts on the face. It was
mp;:c‘i Even thi‘wn.lth hzgh-'.cnd TPs’ high-def viewer-screens, consumers per- -
Jeed :1:;2; aglh .ess;ndnaﬂy. blurred and moist-looking about their phone-
. hgj‘gi)m shie :rv 1:; . fﬁﬁztms that struck them as not just unflattering
,..‘O . vasive, furtive, untrustworthy, unlikable. In an early and
Qminous nterLacelG."I'.E. focus-group survey that was all but ignored in 2
rm of F:ntrep.}:énemnal sci-fi-tech enthusiasm, almost 60% of respondents
z,cgewed visual access to their own faces during videophonic calls spe-
;:ally l'lﬁcd th? terms watrustwortby, unlikable, or bard to like in‘descrii)b-
thexr own visage’s appearance, with a phenomenally ominous 71% of
% grcitizen :espox_xdents specifically comparing their video-faces to thart of
ich ,,,,_gl_Nmon during the Nixon-Kennedy debates of B.S. 1960.
}]}g.:,pmposed solution to-what the telecommunications industry’s psy-
‘g;c,a.l consultants. termed Video-Physiognomic Dysphoria (c;r VPl%)
(-_ gk._course, the advent of Hi.gtheﬁnition Masking; and in fact it was
¢ - enireprencurs w_ho gravitated toward the production of high-
definition v1deoph-osyc mmaging and then outright masks who got in and
f the short-lived videophonic era with their shirts plus solid addi- .

al nets.
3

ilusion was aural and aurally supported: the phone-line’s other end’s voice
was dense, tightly compressed, and vectored right into your ear, enabling
you to imagine that the voice’s owner’s attention was similarly compressed
and focused . .. even though your own attention was nol, wWas the thing
This bilateral illusion of unilateral attention was almost infantilely gratify
ing from an emotional standpoint: you got to believe you were receivin|
somebody’s complete attention without having to return it. Regarded with.i;
the objectivity of hindsigh, the illusion appears arational, almost literall
fantastic: it would be like being able both to Lie and to trust other people a
the same time, s ' LT
Video telephony rendered the fantasy insupportable. Callers now. foung
they had to compose the same sort of earnest, slightly overintense listener’
expression they had to compose for in-person exchanges. Those callers who
out of unconscious habit succumbed to fugnelike doodling or pants-creaser
adjustment now came off looking rude, absentminded, or childishly self;
absorbed.” Callers who even more unconsciously blemish-scanned “ox
nastril-explored looked up to find horrified expressions on the video-fac
at the other end. All of which resulted in videophonic stress. ‘ IR
Even worse, of course, was the traumatic expulsion-from-Eden feeling of
looking up from tracing your thumb’s outline on the Reminder Pad or ad=¥
justing the old Unit’s angle of repose m your shorts and actually seeing yom;-
videophonic interfacee idly strip a shoelace of its gumlet as she talked 103
you, and suddenly realizing your whole infantile fantasy of commanding;

2
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k-wise, the initial option of }hgh-péﬁmnor{ Ph(;t;f:;}:in

M?S AWIi e, taking the most flattering elements of a variety om adterl

e s S < B e cosmesic and

i nfiguration equipment already pion / s anc 1
;I:;ii::;entgl;rldustries — combining them into a wildly artractiv gh

i ightly overintens
broadcastable composite of a face wearning an garnest, slightly :

i i d by the mor
expression of complete attention —was quickly supplanted by

HIE}LPEnSlI € a'nd b’ te Econ‘om‘l:al opmon Df (usulg ths CXac Sar CO et

ial i ‘in a forms
d-FBI software) actually casting the enhanced facu}l ﬁzg;z ;.1 ot
Znttin palybutylene-resin mask, and consumers soon 10 e
Erg at cost of a permanent wearable mask was mq:; than B e
' leri the stress- and VPD-reduction benefits, and the co ent e
Sldeﬂn% r the back of the mask and mller’s‘head cost ag;ax_zztsr,auyf o
Sgigie 0 quarters phone/cable companies were 2 :
c fiscal _ i
| i ers’ confidence by wor : _ e
ilf:f:ie‘;:nfssencomposite-and~masking Sewme;n ;;n}e: u:;tl; :::m Z‘ifhoqg,
i f masks, when not in use, s / a
hozlli:i;c};hth;g'?;:phone—console, admirtedly looking maybe a bit:surreal
on

- ing there empty and wrinkled;:
and discomfiting when detached and hanging ei:;k D ey snafus

. phone and would on seeing them in person suffer (so'went the callers’ pho-
hia) the same illusion-shattering aesthetic disappointment that, e.g., certain

omen who always wear makeup give people the first time they ever see

<them withour makeup. '

The - social anxieties surrounding the phenomenon psych-consultants
teemed Optimistically Misrepresentational Masking (or OMM) intensified
steadily as the tiny crude first-generation videophone cameras’ technology

proved to where the aperture wasn’t as narrow, and now the higher-end
ny cameras could countenance and transmit more.or less full-body images.
Certain psychologically. unscrupulous enirepreneurs began marketing fuli-

ndy polybutylene and -urethane.2-D cutouts ~- sort of like the headless
uscleman and bathing-beauty cutouts you could stand behind and posi-
Hon your chin on the cardboard neck-stump of for cheap photos at the
“beach, onlythese tull-body videophone-masks were vastly more high-tech

d convincing-looking, Once you added variable 2-D wardrobe, hair- and
e-color options, various aesthetic enlargements and reductions, €1c., COsts
started to press the envelope of mass-market affordability, even though
there was at the same time horrific social pressure to.be able to afford the
yery best possible masked 2-D body-image, to keep from fee

vely hideous-looking on the phone. How long, then, could one expect it to
e been before the relentless entrepreneurial drive toward. an ever-better
mousetrap conceived .of the Transmittable Tableau (a.k.a. TT), which in

Hospect was probably the really sharp business-end of the videophonic
ffin-nail. With TTs, facial and bodily masking could now be dispensed
ith altogether.and replaced with the video-transmitted image of what was
entially a heavily docrored still-photograph, one of an incredibly fit and
active and well-turned-out human being, someone who actually re-
mbled you the caller only in such limited respects as like race and limb-

ber, the photo’s. face focused attentively in the direction of the video-
onic:camera from amid the sumptuous but not ostentatious appointments

hiithe sort of room that best reflected the image of yourself you wanted to
SENSIIT, ete. ‘ . -
v iThe Tableaux were simply high-qualiry transmission-ready photographs,
led: down to diorama-like proportions and fitted with a plastic holder
ier the videophone camera, not unlike a lens-cap. Extremely good-looking -
it ot terrifically successful entertainment-celebrities — the same sort who
rdecades past would have swelled the cast-lists of infomercials — found
siemselves in demand as models for various ‘high-end videophone Tableaux.
“Because they involved simple transmission-ready photography instead of

imes ially awkward mis :
" §°mﬂtu“;1 e-s z:rfa:;cl? cf:o ;an;l;gy phones and tl_le hurried select;:r;
bl nf:he ﬁrong inask taken from some long row f’f em?tfi ging
am‘:hmeng . all in all the masks seemed initially hkﬁ a viable in ustrytgg{
i : tl;; vaniry,-stress,—and—Nh:onian—facial-unage pmzl;lfn.inst{;;cﬁ
SPOI;SC 1:1:!; maybe also 3) But combine the natural entrepren;an i wuhww
{ an Il sufficiently high consumer demz}nd, on tl.:e one ,ersuns
e almost equally natural distortion in the way p ot
e the bi:lms and it becomes possible to account hxs§0}-;c3 ly us:;_:
aed th:;n . h‘;:h?the whaole high—def—videophoniomask t.hmgh:imsu__y
B ut fwontrol Mot only is it weirdly hard to evaluate w i}; okinl
! oultc i)ikC hike v;rhether yow’re good-looking or not — €.g. oy -hie;m“ o
self 10_0 e’d de'wmjﬁng where you stand in the ATractiveness- ° G
tvl:fthm::;tﬁg like the objective ease you can determine whether just.abg

— 1 t‘umed out that' A
W 1 ood-lookin or ot but it ] ! e
anyone else_you know 1is £ gr - s - 1 st

» instinctively skewed self-pe _ et
Su::lrtsthat they began preferring and then ou-mgg: de:;:;ndttlilegms o
. ks that were really quite a lot better-looking than they e =
ﬁa;erson High-def mask-enirepreneurs ready and nglni‘;ﬁ : Is)mallef

e .‘.' but aesthetic enhancement — StrONger .CRINS, il
‘l;ags airfl‘:rc:fshel:i scars and wrinkles — soon pushed the original iy

‘ unsubtlizing
- t. In a gradually 'h
mask-entrepreneurs right out of the marke COnsuMners were:now:

AR L o OU.S!.Y Skew_‘
£ & WATE § b2 .

ling compara-
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computer imaging and enhancement, the Tableaux could be mass-pr;dtﬁl
and }zommensurately priced, and for a brieﬁd time timw hel;:;:ctlh Zas;o nsetmu-sr’
i i d body-masking an
sion between the high cost of enhance e monsero
i i callers, not to mention P
sthetic pressures.videophony exerted on s ; |
::ding eriployment for ser-designers, photog:appe.rs, faui_:rush;:;sl;m?dﬁ
infomercial-level celebrities hard-pressed by the declining fortunes :
ision advertising. . )
Casf'it)englthere’s some sort of revealing lesson here in the beyond.szzﬁ‘
terr;x viability-curve of advances in consumer l;zcb;(l:;logy. Tu};:rcasrlf:;; Ei;gff
‘ his curve’s classically ann > First
eophony conforms nea.tly to this classically annolat g o
e’s some sort of terrific, sci-fi-like advance m co: _
Zhﬁ?; i; video phoning — which advance always, ho:cve;, has ckertamet " ct; ,
i . and then but the market-
foreseen disadvantages for. the consumer; and _ nich
c(;feated by those disadvantages — like peop.le s stj;essfully v?;n .rcp;;l:gg
their own videoﬁhonic appearance — are 13gemousiy fflle th;;a inge_ni.oq‘s:
i ; the very advantage nioys,
trepreneurial verve; anfi yet g O e gl
isadvantage-compensations seem all too often to. i
ﬁsggl.l-:cch agclvance, resulting in consumer—readl:rhmm and Curve»cltc;]sem;it
ipi i t case, the Streg
ive shirt-loss for precipitant investors. In ¢ presen  the stress
z:z_s:r:;iiy-compensadons’ own evolution saw video-callers re)ecundgl;h ﬁ:,jt
+heir own faces and then even their own heavily masked and t:::tl;h:;un:e‘:l-.tI b
ica;l likenesses and finally covering the video-cameras altoge ::r :ﬁ) Ara
mitting "attractively stylized static Tableaux to one another’s E e
behind thése lens-cap dioramas and trans:mittec‘l‘ tl“abieaux,_ callers o um. T
found that they were once-again stresslessly invxsll?le, u_nvaml-y makeap .
toupeeless and baggy-eyed behind their cecllel:brltgl-dxqrs;xt;:Z;?nc 2
— s once again unseen —to doo e, blemish- - Ianicl
irriease:kﬁz: — while on their screen, the atrractive, intensely attqm:z;;h
of the well«appointed celebrity on the otherrend? Tableau reass;ll:e& : o
that they were the objects of 2 concentrated attention they thcmsc !
* have to exert. )
And of course but these advantages w:e;e
d now-appreciated advantages of good o ; wal-oRlE e
;ioumg vl:gh its 6 and (62) pinholes. The only d;fferfmce was. th:
these ex’pcnsive silly unreal stylized Tableaux were bexflg trxr:mm
rween TPs on high-priced video-fiber lines. How much tlrm:-,l i
ization sank in and spread among consumers (mosdy. ¥ ass :
interestingly), would any micro-econometrist €xpect o need ta p i
high-tech visual videophony was maostly abandoned, then, 2 ref*.:i!:a_v
old telephoning not only dictated by common consumer .se-nsaot i
after 2 while culturally approved as a kind of clnc 1m:e.gnt},r‘,xlit g
ibut a kind of rerrograde transcendence of sci-fi-ish hl_gh-tech.fnthi ont ;
sake, 2 transcendence of the vanity and the slavery to high-tech fas

-

~ peopie view as so unattractive in one another. In other words a return to
.aural-only telephony became, at the closed curve’s end, a kind of status-
symbol of anti-vanity, such that only callers utterly lacking in self-awareness
‘continued to use videophony and Tableaux, to say nothing of masks, and
these tacky facsimile-using people became ironic cultural symbols of tacky
vain slavery to corporate PR. and high-tech novelty, became the Subsidized
Era’s tacky equivalents of people with leisure suits, black velvér paintings,
sweater-vests for their poodies, electric zirconium jewelry, NoCoat Lin-
guaScrapers, and ¢. Most communications consumers put their Tableaux-
lioramas at the back of a knick-knack shelf and covered their cameras with
standard black lens-caps and now used their phone consoles’ little mask-
ooks to hang these new little plasticene address-and-phone diaries specially
‘made with a lirtle receptacle at the top of the binding for convenient hanging
from former mask-hooks. Even then, of course, the bulk of U.S. consumers
femained verifiably reluctant to leave home and teleputer and to interface
‘personally, though this phenomenon’s endurance can’t be arributed io the
deophony-fad per se, and anyway the new panagoraphobia served to open

wge new entrepreneurial telepurerized markets for home-shopping and -de-
livery, and didn’t cause much industry concern.
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e times per annum, in these chemically troubled times, the Organiza-
an: -of 1 American Nations Tennis Association’s Juniors Division
ends 2 young toxi ologist with cornsilk hair and 2 smooth wide button of a
-and a blue -O.N -T.A. blazer to collect urine samples from any
lent at any accredited teimis academy ranked higher than 464 continen-
-0 his or her age-division."Competitive junior tennis is meant to be
clean fun. It’s October in the Yér\o\f the Depend Adult Undergarment.
mpressive percentage of the kids at E.T3A. are in their divisions’ top 64.
urine-sample day, the juniors form two 1ong lines that trail out of the
er-rooms and up the stairs and then run :% . and coed across the
b1A. Comm.-Ad. Bldg. lobby. with its royal-blue shag hardwood pan-
ng and great glass cases of trophies and plaques. It takes abeut an hour to
from the middle of the line to your sex’s locker room’s stall-area, where
ther the blond young toxicologist or on the girls? side 2 nurse whose severe
Hidow’s peak tops her square face with a sort of bisected forehead dispen
Plastic cup with a pale-green lid and a strip of white medical tape with a
ie.and a monthly ranking and 10-15-Y.D.A.U, and Enf.T.A. neatly
ited in 2 six-pt. font, '






